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Agroecology starting point is a change of practices
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Agroecology requires a change of scale
• Agroecology as a social 

movement
• Transformation of food

systems
• Fair relationships
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At large scale, 
change in the fields
require change in
the food system
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Food system change is a co-learning process
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A farmer point of view
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Principles of relationships
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Tool : List of criteria for defining a ‘fair price’

2. Consistent with the production costs. 

1. Higher than conventional prices

3. Allows for a fair farmers’ revenues 
level.

4. Consideration for the added value 
compared to other crops. 
Comparison to other options for the rotation
How to assess the added value? What about the 
externalities/environmental benefits?

5. Consumer acceptability of the price. 

6. Allows for investments. 

7. Risk-sharing and premium 
for innovation/risk taking. 

8. Stability and/or 
reassessment of price. 

9. Transparency. 

10. Fair value distribution. 

11. Long term commitment of 
the actors

12. Shared effort by all actors of 
the chain to guarantee 
commercial outlets.

13. Fair governance mechanisms 

14. Payment in a fair time. 

Production and market criteria Chain development criteria Relationship between actors
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How to use the list of criteria?

Actors can select 
some (or, rarely, all) 
of the criteria for 
establishing their 
own definition of a 
fair price, relevant to 
their context

The list of criteria can be 
used for 
challenging/updating a 
previous definition of a 
fair price, by providing 
suggestions of key 
aspects not yet taken 
into account

Define

The definition of the ‘fair 
price’ is likely to evolve 
along the crop 
diversification project 
development; the choice 
of criteria that are included 
in the definition can be 
adjusted

Update Adapt

Flanders - CS 18
Ancient varieties of wheat

Flanders - CS 18
Soybean4food - La vie est belle

France – Pays de Loire
Soybean4feed
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Example: Alignment of CS18 with the criteria 
Preliminary assessment

High 
implementation of 
criteria

Medium 
implementation of 
criteria 

Low/no 
implementation of 
criteria

Production and market criteria Chain development criteria Relationship between actors

1 3 4 5 2 6 10 11 8 12 13 14 7 9

Prepared by T5.3 (Riera A., Antier C.) and CS18 leaders (Delanote L., Jamart A.)
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8. Stability and/or 
reassessment of price. 

12. Shared effort by all actors 
of the chain to guarantee 
commercial outlets.

Chain development criteria
Relationship between actors
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Feed in France

Consistency among 
actors

Towards a shared vision 
within the value chain

0

1

2

3

4

5

6

3 –
Nive

au de ré
munératio

n

5 –
Acce

ptabilit
é pour c

onso
s

2 –
Couts 

de producti
on

8 –
Sta

bilit
é du prix

10 –
Dist

rib
utio

n de la
 va

leur

11 –
Enga

ge
ment lo

ng te
rm

e

12 –
Eff

ort 
parta

gé

6 –
Inve

sti
sse

ments

9 –
Tra

nsp
arence

4 –
Valeur a

joutée (c
out d

’opp.)

13 –
Gouve

rnance
 

1 –
Prix

 de ré
férence

7 –
Parta

ge
 du ris

que

14 –
Délais d

e pay
ement

Agriculteurs Transformateurs Conseil Instituts techniques Non identifiés

2. Consistent with the production costs. 

5. Consumer acceptability of the price. 

3. Allows for a fair farmers’ revenues 
level.
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Farmers ConsumersProcessors Retailers

3. Allows for a fair farmers’ 
revenues level.

4. Consideration for the added value compared to other crops.

5. Consumer acceptability of the 
price. 

7. Risk-sharing and premium for innovation/risk taking. 

8. Stability and/or 
reassessment of price. 

11. Long term commitment 
of the actors

12. Shared effort by all actors of the 
chain to guarantee commercial outlets.

13. Fair governance mechanisms 

14. Payment in a fair time. 

2. Consistent with the 
production costs. 

1. Higher than conventional 
prices

6. Allows for investments. 

7. Risk-sharing and premium 
for innovation/risk taking. 

9. Transparency. 10. Fair value distribution. 
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Other tools for a collaborative definition of a fair price
The list of criteria is only one among a diversity of tools for a 
collaborative definition of a fair price

• Establishing shared values and vision
• Understanding risks and opportunities for each actor 
• Choosing the criteria for defining a fair price
• Transparency on costs and margin
• Monitoring and reassesment of the pricing

Prepared by T5.3 (Riera A., Antier C.) and CS18 leaders (Delanote L., Jamart A.)
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Conclusion

• The agroecological contribution
• Agroecology is more than a set of practices
• Agroecology is a new framework

• From price to new relationships
• Complexity and system approach requires a new vision of relationships
• Tools for definining relationships
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>> https://sytra.be/publication/fair-price-tools/



Merci pour votre attention
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philippe.baret@uclouvain.be


